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business life
When installed in Sydney late last year, this was the 
largest 3D printed structure ever created in the world.

OMUS helps produce 
3D world first
3D printing is revolutionary. If it hasn’t touched your life yet, it soon will. 

In July 2016 new Bayswater business, OMUS, 
invested up to $600,000 to install the world’s 
largest 3D printer that produces design and 
display pieces, a Massivit 1800, and the first one 
operational in Australia.

Because OMUS now had the rare ability to 
create huge displays via 3D printing, in late 
2016 it was requested to work on a project 
to build a retail display structure for a Louis 
Vuitton pop up at Westfield in Sydney, which 
became the largest 3D printed structure ever 
created in the world.

The project had a punishing time frame of two-
and-a-half weeks.

Rob Grosso, Managing Director of OMUS, said 
the display involved 48 sections of a spider-
like dome structure that were produced using 
around 900 kilograms of UV-curable material. 

“Because of the short lead time we had to call 
on the assistance of a second printer in Sydney 
and Massivit technicians flew out from Israel to 
help complete it on time,” said Rob.

Once the 48 sections were printed, finished and 
joined, the architectural structure was wrapped 
on site with Avery Supreme Silver wrapping 
film, which was in short supply and had to be 
air freighted to complete the job. 

Worked 24 hours a day
The small OMUS crew of three, in conjunction 
with the team from Israel specifically here 
for the project, worked shifts 24 hours a day 
to complete the printed structure within two 
weeks and allowed themselves only three days 
to install it.

Continued on page 2



“This was really a challenging job. Many 
fabricators had already said it couldn’t 
be done within the time frame using 
conventional processes but oversize 3D 
printing by Massivit came to the rescue,” 
said Rob.

“Our team had the immense task of 
breaking down the customer’s raw concept 
and working out how to build the structure, 
design each of the files for production and 
then work with a machine that has never 
tackled a project like this in the world. 

“We could see that we could make the 
structure to the designer’s specification, 
finish and install it but only if we pulled out 
all of the stops. With such a prestige brand 
as Louis Vuitton, it had to be right.”

Louis Vuitton’s logotype was added using 
vinyl cut lettering and an elephant floor 
graphic was digitally printed onto Tex Walk 
floor grade vinyl and laid down.

“What this ‘bleeding-edge’ exercise has 
proven is that oversize 3D printing can 
interpret and deliver a designer’s visions 
in a way that no other fabrication method 
can. Louis Vuitton’s boldness and faith also 
went a long way to making it a reality.”

In addition to this prestige brand, OMUS 
has worked on an array of interesting 
projects including: 

• A series of roosters created for 
Hermes, one of which was coated 
with 18 karat gold leaf

• Replica trophies

• A 1.5 metre dinosaur head

OMUS also works with many local 
Bayswater businesses to help them 
complete their works of art.

“The good thing about being in Bayswater 
is the proximity to our supply chain. We 
work with a whole range of different 
businesses in the area such as painters, 
sanding guys and finishers right through to 
people who router cut and do displays.

“Our aim is to be a 3D print house that 
supplies to the trade and to any customers 
looking to manufacture in 3D — large or 
small. Because this technology is so new 
everything we work on is R&D. There are 
no rules and no guidelines on how to do 
anything, so it’s total end-to-end R&D. 
That’s what makes it so exciting.”

www.omus.com.au

Part of the largest 3D printed 
structure created in the world.

Hermes displayed 
this rooster, which 

was coated with 18 
karat gold leaf.

OMUS helps produce 3D world first
Continued from page 1 Incentives 

to hire auto 
workers
Skills and Jobs Centres have 
been set up by the Victorian 
Government as a part of the 
Automotive Supply Chain 
Transition initiative. 

Speaking at a Bayswater Business 
Breakfast in February, Eddy Suidgeest 
from the Chisholm Skills and Job Centre, 
said the centres have been set up to assist 
automotive supply chain employees 
navigate closures, retrenchments and 
other restructures.

“Our services are designed to help 
affected employees in their transition to 
a new career. Employees often require 
‘job readiness’ services to prepare 
them for finding a job. This may include 
networking, preparing for an interview, 
making their resume current and job 
matching,” Eddy said.

“The automotive sector is going through 
a significant restructure. However, 
employers see the quality of the 
transferrable skills that come with these 
workers and are openly requesting ex-auto 
workers for their workplace. 

“The Skills and Job Centres can help 
coordinate the right person for many 
vacancies and will visit and support 
employers throughout the process.”

State Government incentives are also 
available for employers that take on 
retrenched auto supply chain workers. 
Contact Eddy Suidgeest on 0428 053 488 if 
you would like to discuss getting access to 
these workers or for any information about 
this initiative.

The State Government is offering 
incentives to hire retrenched auto 
workers.

business life
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Business partner, Steve Barnard with Chris and Aaron 
Wood and the newly commissioned CNC machine, which 
will help them transition from the auto industry.

$250K investment delivers 
new opportunities
Until recently, the automotive industry accounted for 75 per cent of 
Hi-Class Composites’ business.

Following the forecast closure of car 
makers in Australia, Managing Director 
Chris Wood put plans in place to transition 
to new industries.

Hi-Class Composites specialises in the 
manufacture and painting of fibreglass 
parts, able to work through from design and 
prototypes to moulds and finished parts.

The company recently purchased a new, 
large-footprint, three-dimensional, multi-
access CNC machine, which has required 
an investment of approximately $250,000. 
It will allow Hi-Class to develop new 
products and move into other markets 
such as the RV industry.

“The new CNC machine will improve our 
quality and speed to the market. At the 
moment, the old skills of people hand 
making parts, like the pattern makers, is 
disappearing, so without a machine like 
this we just can’t develop new products,” 
Chris said.

“We currently have around 18 staff and 
would hope to increase this number when 
the machine is fully operational and we’ve 

developed some new products and markets. 

“The main products we produce now are 
caravan fronts and backs, showers, ute 
canopies and hard tonneau covers.”

In 2016, Chris participated in the Decisions 
That Drive Profits Group Training Program 
(GTP) at Knox Council, which has helped 
him in overall business redevelopment and 
creating a succession plan for his son, Aaron.

This year, Aaron Wood and another 
manager are participating in the Lean 
Program, Doing Business Better, which 
seeks to increase productivity, reduce 
costs and create value in the business. 
This program is partially funded by the 
Victorian Government, hosted by Knox 
City Council.

“We have already had a site visit and look 
forward to implementing the strategies 
that arise from the program,” he added.

Contact Economic Development at Knox if 
you are also interested in these programs. 
knoxbiz@knox.vic.gov.au.

www.hi-classcomposites.com.au

Victoria 
leads in jobs 
growth
In the past twelve months, the Victorian 
economy has created 112,800 new jobs 
– 60,000 of which were full-time – to be 
leading the nation in jobs growth.

In more good news, manufacturing is 
also now growing. It employs 902,000 
people, up from 859,500 in February 2016. 
Manufacturing now represents 7.6 per 
cent of the Australian workforce.

The Australian manufacturing industry 
contributed $101.7 billion gross value 
added in 2015-16 making it one of the 
highest revenue generating sectors in the 
Australian economy.

In Knox, manufacturing accounts for 23 per 
cent of employment, which is 12,569 jobs.

According to the Advanced Manufacturing 
Growth Centre (AMGC) the recovery in 
manufacturing employment coupled 
with strong revenue indicates a positive 
sentiment toward investing in Australian 
manufacturing. 

This is further evidenced by the Performance 
of Manufacturing Index (Australian PMI) 
increasing by 1.2 points to 55.4 in December 
as stated by the Australian Industry Group.

The AMGC recently released its Sector 
Competitiveness Plan, which shows that 
Australian manufacturing and supported 
industries have the potential to add an 
additional $36 billion to the economy over 
the next ten years. 

This Plan recommends manufacturers offer 
a differentiated source of value as a way to 
set them apart from global competition. 
Technical leadership and bundling 
value-added services are two essential 
competitiveness levers that manufacturers 
can pursue.

www.amgc.com.au

The manufacturing sector is growing 
in Victoria. Photo Catten Industries, 
Bayswater.

issue 59 April 2017  |  knox business life  3



Immerse:  
30 exhibitions,  
30 venues,  
30 days
Immerse is a Knox City Council 
arts initiative that takes over the 
Knox municipality for 30 days 
during November and December 
each year.

Designed to encourage art to be discovered 
and experienced in unexpected places, it also 
promotes Knox to be explored, new places 
visited, and exposed to new audiences.

We are calling out to businesses to 
register their interest in being a venue to 
exhibit artwork. We are looking for cafés, 
community centres, depots, hairdressers; 
any business that would benefit from 
increased foot traffic, increased brand 
exposure and increased customer 
interaction.

Visitors at Mish Mash Café attending its opening event.

CEO Q&A
with Tony Doyle

Knox Council’s new CEO, Tony 
Doyle, has been in his new 
role since July 2016 so Knox 
Business Life thought it was 
time to ask his thoughts on a 
few matters important to our 
business community.

KBL: How have you found the transition 
from a rural council to a city council?

TD: I have really enjoyed living back in 
Melbourne and the transition to working 
for Knox City Council has been a very 
rewarding experience. At face value, it 
would appear that a rural council and a 
metro council are worlds apart. 

However, the reality is that all councils 
share common challenges, regardless 
of their operating environment. What 
has impressed me most about the 
team at Knox is their commitment to 
the community, each other and their 
willingness to think differently about how 
we operate in the future to maximise 
operational efficiency. 

KBL: What’s Council’s key focus for 
business support?

TD: Council's Economic Development 
team provides services to help create and 
grow business and the economy. What we 
focus on is providing low cost, affordable 
business education and training programs 
such as Starting a Business, Business 
Planning, Marketing, and Digital Strategy. 

We maintain an informative and 
contemporary business website:  
www.knoxbiz.com.au, which provides 
valuable information for businesses of 
all sizes. We also offer the opportunity 
for Knox-based businesses to access free 
mentoring. 

A key principle to providing contemporary 
business support is that our team is out 
and about visiting businesses. We're very 
much ‘on the ground’ with businesses to 
help improve our knowledge of what they 

want to achieve, while also connecting 
them with opportunities that may help 
grow their operations.

Council also offers an investment 
facilitation service with a particular 
focus on businesses who wish to invest 
and grow in Knox.

KBL: Council is planning to run 
a training program for business 
on Lean process. What are your 
thoughts on this?

TD: I have worked in an organisation 
that operated a Lean/Six Sigma 
program. I am a big advocate for these 
programs and the transformational role 
they can play in an organisation. 

I have also benefited from the 
experience of an initial implementation 
that was poorly executed, gaining little 
traction with the organisation. I have 
seen those pitfalls first-hand and been 
part of team that was determined 
to get it right and rethought its 
implementation with great success. 
Lean Six Sigma is a methodology that 
develops a team based approach 
to improving performance by 
systematically removing waste. 
Importantly, it has a strong focus on 
customer experience.

Michelle from Mish Mash Café in Boronia 
said, “Immerse was a great way of exposing 
and connecting the work of local artists 
with local networks, and it also brought new 
people into Knox for the experience”.

By being part of Immerse, your business 
will be included within the promotional 
campaign and included on the exhibition 
map and program.

The campaign will be looking to drive 
people to discover as many artworks as 
they can over the 30 days. Venues will 
be clearly marked as an Immerse venue 

that will direct people into your business 
and provide the opportunity for them to 
discover more than just the artwork.

Council will pay for the installation and de-
installation of the artwork and liaise with 
businesses to find the best artwork that fits 
their space, whether big or small.

For more information, please contact 
Julie Andrews, Community and Public 
Arts Officer, on 0439 317 978 or  
julie.andrews@knox.vic.gov.au or visit 
knox.vic.gov.au/immerse to see the 
impressive work from last year.

business life
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Unique technology from 
RUAG earns federal grant

RUAG Australia, formerly Rosebank Engineering, has successfully 
won a Capability Technology Demonstrator (CTD) grant from the 
Commonwealth of Australia for laser cladding repair technology.

Laser cladding is an innovative processing 
technique used for repairing metal 
structures. A stream of powder is fed 
into a focused laser beam as it is scanned 
across the target surface, leaving behind 
a deposited coating of the feed stock 
material that is fused to the substrate. The 
required geometry is built up layer by 
layer to create the required nett shape.  

This technology yields high quality 
depositions with high bond strength 
and has been proven to be effective at 
restoring damaged components and 
structures to aircraft including the F/A-18. 

Neil Matthews, who is the Head of Research 
and Technology at RUAG Australia, said 
because RUAG worldwide is an authorised 
service centre for so many aircraft 
manufacturers, the soon-to-be-patented 
technology will reduce the cost of ownership 
in terms of component maintenance and 
improve aircraft availability.

“Here in Australia we are leading the world 
in restoring and rebuilding damaged 
metal. Our forerunner of this technology, 
Supersonic Particle Deposition, is another 
direct metal deposition technology but it 
has limitations. This new technology gives 
us a much more complete capability to 
restore all metals.”

Saving money  
a key benefit
The US Department of Defense estimates 
its cost of metal corrosion is around 

$US30B a year. On Australian aircraft this is 
about $A240M a year. Current metal repair 
technologies, such as welding, either are 
unsuitable for aerospace applications 
or require external reinforcement such 
as external patch/plate repairs. In many 
instances the only option is replacement. 
Laser technology enables restoration of 
the original material so that it can continue 
to meet its design performance.  

“This laser repair technology allows 
defence organisations and industry to 
save a great deal of money by rebuilding 
damaged metal and maintaining 
equipment availability. While a defence 
funded project, the technology will also 
have application in the road, rail, mining 
and marine industries.”

Whilst this is a two-year program, RUAG is 
planning to have the capability established 
within 12 months. The challenge is then 
to have it accepted under airworthiness 
regulations for application on aircraft, which 
involves extensive testing to ensure it is safe.

It will be very important technology for 
the F35 Joint Strike Fighter program, for 
which RUAG is a key supplier. 

RUAG’s Australian Research and 
Technology Department works with 
three universities on the technology —  
Swinburne, RMIT and Monash, and is the 
additive manufacturing technology lead 
for the RUAG group worldwide, which 
comprises 7000 people.

www.ruag.com.au

Unique Australian technology: 
repairing a high strength steel 
substrate with laser cladding.

Sigma CEO Mark Hooper (centre) with 
team members Sarah and Raj and the 
basket of fruit available to employees.

Healthy eats 
at Sigma
Rowville business, Sigma 
Pharmaceuticals, is making 
changes to its on-site café, 
fridges, catering and vending 
machines to increase healthy 
eating options and reduce 
workplace injury and illness. 

Sigma has formed a partnership with a 
local fruit and vegetable supplier and is 
now offering staff a fruit basket full of free 
locally purchased fruit. It is also providing 
staff with healthy eating recipes through 
their online health and wellbeing portal to 
encourage healthier meals at home.

Sigma’s efforts have been guided by the 
state-wide Achievement Program health 
and wellbeing framework to ensure that 
initiatives are holistic and best-practice, 
with a focus on collaboration and input 
from staff at all levels. 

By having site-wide staff input, specific 
and tailored initiatives have been 
generated that are more likely to be 
adopted and sustained.

With continued work towards the 
Achievement Program healthy eating 
benchmarks, the business will be 
formally recognised by the Victorian 
Government as a 'Health Promoting 
Workplace'.

Sigma has shown leadership in the 
community by promoting and modelling 
healthy workplace practices.

Knox Council works in partnership with 
EACH which supports businesses to 
work through the Achievement Program 
framework. Contact Emily at emily.
groszek@each.com.au or call 9757 6250 for 
information about this program and how 
your business can get involved.

www.achievementprogram.health.
vic.gov.au
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Community Plan to set 
vision for Knox 
Knox Council continues to work in partnership with local businesses 
to develop a vision/plan for the city through the development of a 
new four-year Community Plan.

Formerly known as the City Plan, the 
Community Plan will outline a series of 
clear goals and strategies for the future of 
Knox.

In deciding to change from ‘City Plan’ 
to ‘Community Plan’ Council recognises 
that this is a plan for the whole Knox 
community.

Underpinning the Community Plan's goals 
is a commitment to ensuring that Knox 
becomes an even better place to live, work 
and invest.

Throughout 2016, Council reached out to 
numerous people, groups and businesses 
to find out what's important to the Knox 
community.

Some of the key issues and priorities to 
emerge for local business included:

• Workforce education and training, 
including the better alignment of skills 
and jobs and supporting mature-aged 
workers.

• Achieving a better work/life balance 
by attracting more businesses and 
employers to Knox to enable more people 
to work locally and encouraging a culture 
of innovation.

• Better support for business, including 
increased opportunities to network and 
access training.

What's next?
All this feedback is currently being 
incorporated into the first draft of the 
Community Plan, which will be available 
from April/May 2017 for public comment.

Council encourages you to have a look 
at the draft Community Plan and provide 
feedback about the community's goals 
and Council's role in delivering on these 
strategies over the next four years.

For more information visit www.knox.
vic.gov.au/communityplan or email 
communityplan@knox.vic.gov.au.

Attendees at the City Plan Business 
Breakfast Focus Group

Cleaner wins 
Environment 
Award
Sebastian Property Services 
has won the 2016 Cleaning 
Industry's Award for 
Outstanding Achievement in 
Environmental Sustainability.

Sebastian has developed its cleaning and 
environmental program to complement 
its commitment to Corporate Social 
Responsibility, where it takes a whole of 
life approach to its work.

Part of that has been the implementation of 
an almost chemical free cleaning regime that 
uses salt, water and electricity to create three 
cleaning fluids that have been approved by 
the US Food and Drug Administration.

Ross Mitchell, Sebastian’s Sales & 
Marketing Director, said, “The real upside 
is that our cleaning is harmless to humans, 
the environment and to the surfaces and 
products it is used to clean, but harmful to 
soil and bacteria.

“When combined with the right 
equipment for the job as well as microfibre 
cloths, wiping and sweeping tools, the 
result is happy and healthy staff, customers 
and a relatively untouched environment.

“The system is so effective that it has been 
used to control gastro outbreaks in day 
care centres.”

The program has seen:

• Est. 75 containers of chemical removed 
from the waste stream every month.

• More than 10,000 litres of water no longer 
transported annually.

• 20% reduction in chemical and material 
costs to Sebastian and indirectly to its 
clients.

www.sebastiangroup.com.au

Ross Mitchell and Managing Director 
Matt Marsh show off their awards.

At the official opening of the new GPC Repco Group support office in Rowville were: Paul 
Donahue, President & CEO of GPC; Cr Nicole Seymour; Cr Darren Pearce, Mayor of Knox 
City Council; and Rob Cameron, Managing Director & Chief Executive Officer of GPC Asia 
Pacific. Around 300 employees will be based at the new office in Stamford Business Park.

business life
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Home Based 
Business 
exports to  
35 countries
Real Leather, a Bayswater  
home-based business since 
2002, has reached 35 countries; 
the destinations to which it 
exports its small leather goods.

Owned by Kingshuk ‘King’ Barman, his 
leather products comprise wallets, purses, 
bags and mobile cases. His online store 
has made this home-based business 
a global success with the majority of 
products being sent to the US, Canada and 
the UK.

“We design the goods here in Australia and 
have them manufactured in India using 
soft bovine leather,” King said.

King is looking to grow his business 
further by creating a retail presence on 
cruise liners. He is currently looking for 
connections into this area and would 
appreciate any assistance and guidance.

“Some wallets are also produced with 
leather made from chicken feet, which 
is primarily a recycled product made 
from waste material. However, it adds an 
element of intrigue and uniqueness.”

Real Leather products have a retail 
presence in boutique stores and shops 
around Australia and King himself 
frequents three weekend markets in and 
around Melbourne. 

www.realleather.com.au

King presents a display of his Real 
Leather wallets and purses.

Considered sponsorship?
Sponsorship allows businesses to align their brand with prominent 
festivals and events in Knox. 

It allows businesses to speak directly to 
their target market and piggy-back on 
to publicity for an event that attracts 
thousands of people.

Knox Council facilitates a range of 
community festivals and events each 
year located at various venues across the 
municipality. Major events include:

• Knox Festival and Twilight Cinema

• The Oppy Bike Ride

• Knox Pets in the Park

• Knox Seniors Festival

• Stringybark Festival

• Carols by Candlelight

Jeremy Angerson, Festival and Events 
Officer from Knox Council said, "These may 
be the perfect opportunity to increase 
your brand awareness to your potential 
customers.

“As there are usually only a limited amount 
of opportunities available, it is advisable 
to register your interest so your business 
does not miss out.”

www.knox.vic.gov.au/festivals

Signage behind the stage at the Knox Festival identifies Ray White Real Estate branding 
as they are about to draw a raffle for UnitingCare Harrison before the ‘Cinema Under the 
Stars’ commences.

Pack King
Following the sale of his business King 
Materials Handling, Ron Mileham was 
faced with two choices: retire or start 
another business. Even though Ron is 72, 
a new company, Pack King, was born.

“We specialise in the distribution of 
innovative commercial packaging ideas, 
such as new safety packaging from 
Italy, which is suitable for protection of 
every kind of product under the severest 
transport and storage conditions,” Ron 
said.

“Other innovative packaging includes a 
durable plastic film that weatherproofs 
outside objects such as aeroplanes, tanks, 
statues and crates. Plus, new to Australia 
is a revolutionary stretch wrap film that 
has both outside edges folded over to 
produce a double thickness.”

www.kinggroup.com.au

Ron Mileham with the new EDGE stretch 
film alongside the new PK-2024 Stretch 
Wrap Machine that comes with manual, 
semi-auto and auto settings.
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500+ jobs!
The first two multi-storey buildings now 
completed on Dalmore Drive at Caribbean 
Park, Scoresby have already brought more 
than 500 jobs to Knox. 

Similarly, a further two towers currently 
under construction are creating 
approximately the same number. Once fully 
constructed and occupied, each building 
will house approximately 800 people.

Future employment prospects in the 
area look bright as Caribbean Park has 
approximately 40 such additional buildings 
planned for the estate in years to come.

In addition to people being employed by 
the Park’s tenants, jobs are created in the 
construction phase and also employed in the 
maintenance and upkeep of the buildings.

In recent news, the two new office 
buildings at 35-37 Dalmore Drive have 
obtained Certified 5-Star Green Star 
ratings and Caribbean Park has been 
nominated as a finalist in the Property 
Council of Australia’s Innovation & 
Excellence Awards for Best Business 
or Industrial Park. The winner will be 
announced in early May.

www.caribbeanpark.com

Lots of events!
You have probably noticed Knox Business 
Life doesn’t include a list of events and 
education programs any more. That’s 
because there are TOO MANY to list.

We have expanded the offering so 
there are sure to be some that suit your 
particular need at your stage of business 
development and growth. 

To check out the list of events and 
education programs in Knox please visit:

www.knoxbiz.com.au

Bayswater BUSINESS 
Precinct

“If you can’t get it made in Bayswater then you can’t get it made” is the 
message Knox Council’s Economic Development staff hear all the time 
whilst visiting businesses in the Bayswater Business Precinct (BBP). 

Businesses throughout Knox are asking how 
they find out more about businesses in this 
area that can support their supply chain.

With more than 4,500 businesses 
supporting 23,000 jobs, this is a huge 
task. However, the BBP is starting 

small and keeping it simple.

To this end, if you’re looking for a 
new supplier, one of the businesses 
showcased under Connections on the 
Bayswater Business Precinct website 
might be able to assist. 

If you’d like to showcase your capability 
to the local business community, please 
send us an email providing the following 
information:

• Business name

• Capability with a photo showcasing your 
capability

• Who you would like to connect with

• Company logo as a JPEG

• Web address

To be featured, and receive a valuable 
backlink at the same time, please send an 
email to knoxbiz@knox.vic.gov.au.

CSD Packaging Packaging supplies www.csdpackaging.com.au

Eastern Auto 
Paints

Colour matching paint 
specialists for all applications 

www.autopaints.com.au

Rae-Line Commercial upholstery & 
sports padding solutions

www.rae-line.com.au

Compli-Rite OH & S compliance www.complirite.com.au

Synthesis Design Custom display & exhibition 
specialists

www.synthesis.com.au

Radiator Direct Radiator & thermal control 
specialists

www.radiatordirect.com.au

Profile Glass Specialist glass design www.profileglass.com.au

Balluff Sensor technology www.balluff.com.au

AVT Services Vacuum & cryogenic 
specialists

www.avtservices.com.au

Acumat Machine tool engineers www.acumat.com

Acrodyne Valve actuation, 
instrumentation and control 
products

www.acrodyne.com.au

Kings Fibreglass The home of fibreglass 
excellence

www.kingsfibreglass.com.au

Rae-Line specialises in upholstery and 
sports padding solutions.

Visit bayswaterbusinessprecinct.com.au, scroll down and click on 
Connections, Collaboration and Capacity Building to see progressive 

businesses that may be looking for you or people you know.

business life
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Business transformation using Lean systems 

Group Training Programs  
can help your business
Knox Council facilitates a number of Group Training Programs (GTP) 
each year. Knox Business Life interviewed a graduate who is pleased 
to share his thoughts about why it was so valuable.

Name: Greg Larpent

Company: Homewood & Co 
Engineering, Bayswater

KBL: What does your company do?

Greg: We specialise in welding and 
fabrication; turning, milling and drilling; 
guillotining and bending; and CNC profile 
cutting.

KBL: How long have you owned the 
company?

Greg: The company was formed in 1987 
and my wife Lisa and I bought it in 2012.

KBL: What GTP did you do and why did 
you do it?

Greg: We did Decisions that Drive Profits, 
which was recommended to us by the 
team at the BBP (Bayswater Business 
Precinct) because we believed it would 
help us build a stronger business.

KBL: What are three things you have 
gained from doing the program?

Greg: One: the presenter has been a great 
mentor who helped us one on one with a 
business plan and it is reassuring knowing 
that he will always be there for us if we 
need any help.

Two: We have identified our core values 
or DNA of the business; what it is that the 
business offers to customers and how to 
target the right ones and avoid wasting 
resources on the wrong customers.

Three: Having a better understanding of 
what the business needs.

KBL: Did the program meet your 
expectations? 

Greg: It exceeded them. The group 
workshops were amazing. It was a relief to 
find that a lot of issues we are having as a 
small business are similar, if not the same, 
as issues other small businesses are facing.

KBL: What things have you changed in 
your business as a result of the GTP?

Greg: One of the main ones is the 
understanding of our roles in the business. 

I used to think that Lisa and I were the 
business. Now we understand the business 
has its own needs and expectations 
and we are there to help nurture these. 
Another change is that we have identified 
the key shortcomings and are currently 
working on resolving them.

KBL: Have you had any results yet from 
these changes?

Greg: It’s a bit soon to see definitive 
results, but the changes we have made are 
already starting to pay off and this will only 
improve the business. Our expectations 
are that the business will have at least 
doubled and that we will have increased 
our staff from four to 10 within the next 
three years.

www.homewoodcoengineering.com

Chris Judd, Greg Larpent and Luke 
Richardson from Homewood & Co 
Engineering.

Group training programs 
(GTP) that are subsidised by 
the Victorian Government are 
a cost-effective way to help 
businesses grow.

The Lean GTP, which commenced in 
February and concludes in May, will help 

participating companies plan for growth, 
reduce costs, improve quality and increase 
productivity.

Objectives of the program include:

• Learn how to reduce non-value added 
waste

• Gain an understanding of a range 
of Lean office and business process 
improvement methods including value 
stream mapping, 5S, problem solving 
and standardisation

• Learn tips and techniques to do more 
with less

• Develop your strategy to release capacity 
to grow the business

• Design a fast-flowing process that only 
creates value from the customers perspective

• Create continuous improvement 
capability

Participants will learn how to:

• Engage staff to see wasted time and effort

• Identify and solve process problems

• Improve quality

• Deliver first time on delivery

• Avoid run out

• Reduce process lead time

This year’s participants are: 

 - Hi-Class Composites, Bayswater

 - Balluff, Bayswater

 - Autogroup International, Rowville

 - Setec, Knoxfield

 - Zest Image, Bayswater

 - Jenkins Bros Engineers, Bayswater

 - Nederman Mikropul, Bayswater

 - Itomic, Blackburn

 - Barden Fabrications, Bayswater

 - Patons Macadamia, Knoxfield

Knox Business Life looks forward to 
sharing their successes with you in the 
next issue.

Balluff is a participant in the Lean Group 
Training Program.
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Chippy’s 
Outdoor
Knox is the winner in attracting 
Chippy’s Outdoor to Rowville.

Moving from Ringwood where it was 
located for 35 years, the family owned 
business invested $400,000 over a 
ten-month period renovating its new 
showroom and display area on the corner 
of Wellington Road and Corporate Avenue.

The fit-out includes new racking, indoor 
showroom displays and landscaping 
and covers about 9,000 square metres 
of the new site, which allows Chippy’s 
to showcase its full potential and give 
customers the opportunity to believe their 
backyard can suit their lifestyle.

Business owner, Bernie Cummins, said 
quality displays help people conceptualise 
what the end product will look like when 
it’s placed in a garden or alfresco area.

“We mostly supply to the landscape, display 
homes and small building industries but 
we welcome everyone. Our most popular 
products include decking, fencing, pergola 
material and metal rust, bamboo and 
composite screening,” Bernie said.

Chippy’s has 10 employees and has used 
the move to modernise its showrooms 
and displays and take the business into the 
21st century. It is constantly sourcing new 
lifestyle products locally and abroad, with 
the emphasis on new concepts and ideas 
to reflect their customer's ongoing passion 
for outdoor alfresco living. Chippy’s even 
has an R&D workshop where staff design 
small prototype screens, decking panels 
and fencing concepts. 

www.chippystimber.com.au

Bernie Cummins is glad 
to be located in Knox.

Beer yoga: the Team from Riksha Yoga at Beach Hut Brewery in Scoresby.

Tentworld
A family-owned business since 
1968, Tentworld has opened its first 
Victorian store in Ferntree Gully.

Over the past 44 years the business has 
grown and changed significantly. It now 
has a busy online store, nine retail outlets 
and more than 50 staff.

Growth has been attributed to the 
business ethos and passion about 
ensuring that camping is accessible to 
everyone for generations to come.

Following significant online orders and 
shipments to Victoria, the business felt it 
was time to establish a physical presence. 

“We chose Knox as there are a number 
other companies in the area that 
complement us in the outdoor recreation 
market and we also complement them,” 
said Store Manager Matt Gerard.

The new store has almost 900 sqm of floor 
space to showcase over 100 brands of 
outdoor recreational products. 

“We employ eight staff at Ferntree Gully and 
pride ourselves on great customer service 
and great prices. Our aim is to give customers 
what they want all under one roof.”

www.tentworld.com.au

Matt Gerard and 
Shane Smith, Deputy 
Manager, outside the 
first Tentworld store 
in Victoria.

Beach Hut Brewery
One does not automatically associate yoga with beer, but at Beach 
Hut Brewery they go hand in hand.

Master beer brewer, Shane Ward and 
Nicole Torkar who brews cider, are co-
owners of the business that is growing 
so quickly they have moved into larger 
premises in Scoresby, which has been 
fitted out with the world’s best stainless 
steel vats.

The biggest problem facing the four-year 
young craft brewery is trying to keep up 
with beer demand. 

“We have a growing export profile,” said 
Nicole, “with China, the US and UK being 
our main export markets.”

“Knox was selected for our business because 
Shane has lived here for 24 years and we 
know lots of people in Knox who love craft 
beer and cider so we thought, why not 
set up in our own backyard. Also, because 

temperature is extremely important we 
need to monitor our brews 24/7 and being 
close by makes this much easier.

“Our beer is made from only natural 
ingredients with no preservatives, no 
additives and no chemicals. We always 
try and buy from suppliers in Knox, 
including local bands for our functions 
on Friday nights and Sundays, and all 
of our spent grain goes to Chesterfield 
Farm,” Nicole added.

And the link with yoga? A large space in 
the facility is seeing the business hosting 
events and meetings for local businesses 
along with many Knox residents and 
businesses using the space for yoga by 
themselves or as a team building exercise.

www.beachhutbrewery.com.au
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Welcome to Knox...

Crystal Palace Lighting
Tony Harrison has opened a showroom and office in Scoresby Road, 
Bayswater for his lighting company, Crystal Palace Lighting, which 
services the commercial, architectural and residential markets.

With 30 years’ experience in the lighting 
business, Crystal Palace Lighting is not 
just a retail store. Tony works with local 
industry, architects and designers in the 
Bayswater area to deliver lighting solutions 
for both his and their customers. 

“Bayswater has a great range of niche 
businesses that have assisted us in the 
development of new and innovative 
products and design,” Tony said.

“Local business, Melbourne Creative 
Castings, assisted with the manufacture 
of special brackets for an outdoor lighting 
job, while a local glazier Bolte Glass was 

able to cut glass to our specifications. 
Having these businesses close at hand 
allows us to innovate with short lead 
times.

“In turn, we have been able to assist local 
cabinet maker, Kitchens by Peter Gill, with 
a unique lighting design for one of their 
kitchen renovation clients. 

“We look forward to connecting and 
working with other businesses in the local 
area and to becoming a major contributor 
to the local supply chain.”

www.crystalpalacelighting.com.au

Tony Harrison with 
some of the lights in 
his showroom.

Health More
Established in 2014, Health 
More promotes and supplies 
Australian and New Zealand 
consumer products to the 
Chinese market primarily 
in the food and health and 
wellness markets. 

With 34 staff, Health More has moved to 
Caribbean Park consolidating multiple 
offices and warehouse spaces located in 
Burwood, Chadstone and Rowville.

Jeremy Hunt, a Health More Director, 
said the reason for choosing Caribbean 

One Chat
When fully operational, One 
Chat is likely to be a large 
employer in Knox with its new 
2,000 sqm office in Caribbean 
Park’s new Tower complex able 
to support up to 250 people.

An old-fashioned call centre it isn’t; 
the services One Chat offers will be a 
considerable step up from the negative 
connotations a call centre implies.

Although a brand new company, One Chat 
comes with a pedigree of talent involved in its 
design and creation: leading business figures 
in Victoria including managers and treasurers 
from leading health funds, banking, financial 
and insurance organisations.

Director Courtney Edmondson said they 
looked at what they did internally in their own 
organisations and what they get from some of 
their outsourced services and acknowledged 
that things had to change because the model 
just wasn’t working properly.

“We decided to build a customer 
management business ourselves and make 
it a change for the better, bringing in some 
leaders in this area to run it,” Courtney said.

One Chat is also focused on giving back to 
the community and has developed its One 
Community Program, which is designed to 
look after the local community, drive local 
recruitment, outsource to local businesses 
and work with charities in Knox. One of its 
suppliers is Together IT in Knoxfield.

Park was because of its great trucking 
and logistics components, easy access 
to the M1 and the ability for staff to use 
public transport.

“Also, the services here at the gardens 
are top notch and the space was the 
perfect size for us. The funny thing is 
we’ve already filled the 7500 sqm space. 
It seems it doesn’t matter how big our 
space is, we always seem to fill it!”

Growth and innovation are two 
attributes that Health More achieves 
regularly. It was the first Australian 
company in their segment to set up a 
free trade zone entity in China, which 
involved buying space and setting it up 
with supplier products.

“We achieved quite a bit of media 

attention in China with this initiative as 
our competitors tend to sub-lease space 
within an existing company. While this 
entity cost us an absolute fortune and 
it required tenacity from our Chinese 
colleagues, recently we were awarded 
as a key supplier of health and wellness 
products to Australia Post’s online 
initiatives in China,” Jeremy said.

“The key objective for 2017 is 
understanding a sustainable entry 
and growth for our customers into 
China, along with staying on top of the 
everyday challenges China throws at 
you.”
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CSR in Knox
Knox offers considerable opportunities for businesses wanting 
to fulfil their Corporate Social Responsibility (CSR) commitments. 
Here we provide a brief overview of some ways to support the local 
community, add CSR into your business and examples of companies 
doing it successfully.

The goal of CSR is to embrace responsibility 
for the company's actions and encourage 
a positive impact through its activities on 
the environment, consumers, employees, 
communities, stakeholders and all other 
members of the public sphere who may 
also be considered as stakeholders.

Outside stakeholders are taking a 
growing interest in CSR activities of 
companies they engage with so it is 
becoming increasingly important to 
incorporate CSR than ever before.

CSR activities in knox
• National Tree Day corporate planting on 

Friday, 21 July 2017.

• Clean Up Australia Day in March.

• Ride to Work Day on 18 October 2017, 
which aims to encourage staff to ditch 
the car and cycle to work to improve their 
health and mental wellbeing.

• Knox Community Christmas Support 
(KCCS) Project, which includes Sharing 
the Joy Appeal in November and 
December.

• White Ribbon Campaign, which 
comprises 16 days of activism from 
Saturday, 25 November 2017.

• Sponsorship of events.

Knox companies 
engaging in CSR
• As previously reported, a record 100 

people from 15 companies participated 
in the National Tree Day planting in 2016 
including nearly the whole workforce of 
SuzoHapp. Registrations are now open 
for the 2017 National Tree Day. Please 
email angela.steffensen@knox.vic.gov.au.

• Storage King Knox supplied free 
storage for the Sharing the Joy appeal 
to store donated goods prior to them 
being packaged and distributed to 
Knox families facing financial hardship 
at Christmas.

At the Outer East White Ribbon 
Business Breakfast - Stand up, Speak 
out and Act, were Mark O’Reilly from 
AustBrokers Countrywide, Sandra 
Bresnehan from Confoil, Stewart Dodds 
and Mary Hewitt from Joy Foods, 
Donna Gray from Parmalat, and Suzette 
Hafey from Knox Council.

• Brad and the crew at K.O. Lifestyle & 
Fitness donated all the money raised from 
their ‘member training the instructor pay 
back day’, which totalled $1,000 to the 
Sharing the Joy appeal.

• Knox Business Connects networking 
group donated $650 to the Sharing the 
Joy appeal. To enquire how you can help 
contact Wayne Guest, KCCS Coordinator 
on 9761 1325 or email kccsworker@
knoxinfolink.org.au.

• Knox Private Hospital, Knox Leisureworks, 
Thermo Fisher Scientific, Universal 
Biosensors and SRAM all participated in 
the Ride to Work Day challenge hosted 
by Knox City Council with the Hospital 
having the highest number of staff riding 
to work. For the 2017 event, contact 
Winchelle Chuson on 9298 8769 or email 
sustainabletransport@knox.vic.gov.au.

• Parmalat, AustBrokers Country Wide, 
Confoil and Joy Foods participated in 
the 2016 White Ribbon Campaign by 
attending a breakfast to identify how 
businesses can stand up, speak out and 
act to raise awareness and inspire action 
from organisations and individuals that 
will lead to a fairer society and reduce 
violence against women. Knox has 
had the highest rate of reported family 
violence in Melbourne's Outer East for 
over 20 years. Each of these companies 
took action that will help lead to change.

• Think Advantage, Nintendo, Curves 
Ferntree Gully & Rowville, Fully Booked 
Tradies and Bendigo Bank have all 
sponsored categories at the Knox Sport 
and Leisure Awards 2017.

• Cummins South Pacific and Swinburne 
University of Technology have 
transformed the gardens at Coonara 
Community House (CCH) in Upper 
Ferntree Gully, one of the oldest buildings 
in Melbourne. Built just 30 years after 
settlement, it recently underwent 
major restoration, which resulted in 
the surrounding gardens needing an 
upgrade as well. 

To transform the CCH gardens and match 
the 1870s style of the house, Swinburne 
and Cummins staff have planted two 
new heritage garden beds and installed 
instant turf to keep with the theme of an 
English/Australian garden. 

CCH Manager, Leanne FitzGerald, said 
Coonara staff and learners are extremely 
grateful for the generosity of Cummins 
and Swinburne University in arranging for 
the work to be done. 

The team at K.O. Lifestyle & Fitness raised $1000 
for the 2016 Sharing the Joy Appeal.

business life

12   knox business life  |  issue 59 April 2017



Smart Manufacturing 2017
The dates for Smart Manufacturing 
2017 (SM17) are Tuesday 12 and 
Wednesday 13 September.

Showcasing South East Melbourne 
as the largest and most innovative 
manufacturing zone in Australia, SM17 
will have one day for businesses (Tuesday) 

and one day for students (Wednesday).

 A symposia will provide advice, 
insight and practical solutions for local 
manufacturers, businesses and the next 
wave of industry ‘up-and-comers’..

https://semma.com.au/events/60

Cummins has assisted Coonara 
Community House with restoration of 
its gardens.

Eve John 
presents at 
Summit
Knox business owner Eve John 
is one of only two women 
speaking at the Total Success 
Summit alongside Arnold 
Schwarzenegger in Sydney on 
21-22 March.

One of Australia's most awarded 
small business owners, Eve shared her 
experience of how a costly legal mistake 
saw her create the Fully Booked Tradie 
System, a ‘marketing department in a 
box', that was recognised as the leading 
marketing innovation for 2016.

Dubbed ‘Australia's leading tradie 
marketer' she is a sought-after marketing 

SAVE THE DATE

“Without them we would not have been 
able to restore the garden. It is now an 
asset to Coonara and the community and 
complements the restoration work done 
on the stone building,” Mrs FitzGerald said.

DURING

AFTER

strategist for service based businesses and 
a mindset mentor for businesses ready to 
go to the next level.

At the Summit, Eve shared her expertise 
around failing fast and failing forward: 
how business owners can explode their 
potential by backing themselves and how 
to use the power of momentum to get 
their business on track for fast success.

www.evejohn.com.au

Celebrating its 40th anniversary in 2016, 
Coonara Community House is a not for 
profit organisation that provides a range of 
services to the Knox community including 
child care, adult education, support 
groups, community lunches, a community 
newspaper and a community garden. 

www.coonarahouse.org.au

www.volunteerforknox.com.au

To learn more about CSR opportunities 
in Knox, please contact Economic 
Development. knoxbiz@knox.vic.gov.au 

Cr Peter Lockwood and Kate Harris from Knox Council (both centre) drop in to The Hatter 
& The Hare café in Scoresby Road, Bayswater. Opened in March, the owners have invested 
approximately $1.5M and created 30 ongoing jobs in the local community. Co-owners of 
the café are (from left) Conors Buada, Vinni Kodladi, Mary Kodladi and George Dardamanis 
(not in photo is Becky Buada)  www.hhcafe.com.au
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Clock’it clocks up 21 years
Over the past 21 years, Scott Staples, founder and owner of Clock’it 
Cabinets, has delivered hundreds of precision cabinets and fine furniture. 

Such is the company’s quality and 
reputation that from its Bayswater factory, 
it has made and delivered cabinets and 

furniture to places as far afield as South 
Australia, Mildura, Colac, Bendigo and 
Hamilton.

In more recent years a trend for the 
business has been repairs to household 
joinery caused by fire and flood for the 
insurance industry. 

“We also work with boutique builders who 
connect us with their customers,” said 
Scott. “This allows us to understand their 
brief completely and make exactly what 
they want.”

For these type of projects, Clock’it enjoys 
completing the joinery of a whole house 
comprising the kitchen, laundry, bathroom 
and en suite. This takes six to eight weeks.

Other work includes wine cellars, enter-
tainment areas and built-in book shelving.

Having a wide local supply chain is 
important to Scott who completed the 
Group Training Program on strategic 
planning a few years ago.

“All located nearby, we have some great 
suppliers that I can call on to help with 
projects from time to time including 
AllBoard who do cutting, routing and 
edging, Kitchen Hardware Co, Lincoln 
Sentry, We Do Powder Coating for our 
metal products, Bolte Glass for cut-to-size 
mirrors and glass, Royal Stainless Steel and 
All Paints. 

“We also work with architects and 
designers, in fact anyone who wants 
handmade bespoke joinery that delivers 
precision and lasting quality.”

www.clockit.com.au

A genuine Ford Model T sits inside a 
Matchbox replica that was on display 
at Motorclassica in 2016. Scott (right) 
enjoyed the commission to construct 
the prop in 12mm MDF that was 
3600mm wide, 1800mm deep and 
2550mm high.

Decade party for Marion
It’s been a whirlwind year already for Marion Wheatland from Fancy 
Spinning a Yarn who celebrated 10 years in business in February and 
was featured on Channel Seven’s Sunrise show in January. 

This follows on from a media busy 2016 
when Marion’s new enterprise, Spinning 
Pet’s Yarn, caught the attention of the world’s 
media after being featured in The Age. 

This is where hair from dogs and even 
cats can be spun into fibre and knitted 
into clothing as a quirky and wonderful 
keepsake.

“The phone didn’t stop ringing,” said 
Marion. “I was doing heaps of radio 
interviews, TV interviews including a 
live cross on The Project, and when I 
featured in Mashable.com that triggered 
international interviews with media in 
New Zealand, New York, London and I was 
on Seán Moncrieff’s show in Dublin.

“This media attention resulted in many 
overseas orders and certainly raised the 
profile of spinning pet yarn.”

To celebrate 10 years of teaching spinning 
and supplying wool related products and 
equipment, Marion organised a Decade 
Party and invited the hundreds of people 
who have joined her craft world. 

“We had a lovely time. As our theme was 
"10" we had small contests such as ‘Name 
10 parts of a wheel’ and ‘Name 10 breeds of 

sheep’. We had 10 grams of fibre to use on 
a drop spindle for 10 minutes to see who 
could make the longest single thread. We 
shared food and fellowship. I had a slide 
show of ‘10 years in pictures’ and I had a 
gallery of everyone I have taught over the 
past decade.”

www.spinningayarn.com.au

Scott Staples 
values his local 
supply chain.

Marion samples a fancily decorated cake 
to celebrate Fancy Spinning a Yarn’s first 
decade.

May wears a vest knitted from the hair of 
her black poodle Mango.
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Milestone celebrations

Ecotech celebrates 40 years
Environmental monitoring pioneer, Ecotech, has come a long way 
since humble beginnings in the 1970s to celebrate 40 years of 
achievements with a special commemorative book championing its 
people titled, Together: Future Forward Stories Past.

The glossy 70-page coffee table book is 
a collection of anecdotes and memories 
from staff, partners and suppliers across 
the world and is a vibrant reminder of the 
leadership qualities, staff knowledge and 
workplace culture that has made Ecotech 
a special place to work.

Robert and Judy Dal Sasso founded the 
company with their son Nicholas who is 
now at the helm of this leading company.

In late February, Ecotech announced its 
merger with French group ACOEM to 

accelerate its global expansion. ACOEM 
Group has an annual revenue of more 
than $120 million and 670 employees 
worldwide.

The merger will see Ecotech and its 
customers benefit from a diversified 
product portfolio, accelerated distribution 
and access into new markets and 
industries.

Fabien Condemine, ACOEM Group CEO 
said, “Our merger with Ecotech enables 
us to speed up our international growth, 

notably by opening 
markets in Australia, 
India and Southeast 
Asia”.

Nicolas Dal Sasso, 
Ecotech Managing 
Director said, “The 
successful merger 
of Ecotech and 
ACOEM provides all 
stakeholders with 
new opportunities for 
accelerated growth, 
in turn, providing a 
promising future for 
us all”.

www.ecotech.com

Ecotech staff at The Farm, 
Yarra Valley, where they 
celebrated the company’s 
40th anniversary.

Ecotech staff at their celebratory dinner with the special 
commemorative book.

Black Box 
turns 40
Based in Scoresby, Black 
Box Network Services is a 
world leader in data services, 
convergence technologies and 
network infrastructure. 

Founded in 1976, Black Box’s longevity, 
amidst massive changes in the global 
technology landscape, is testament to 
the sustainability of the foundation of the 
business. 

It also demonstrates the agility of the Black 
Box team to respond to market changes 
and strategically supply important solutions 
to business organisations across the globe.

Black Box has a diversified client base — 
both large and small — that operates in 
industries such as government, healthcare, 
business services, manufacturing, retail, 
technology and banking. 

Extensive and long-term relationships 
have been established with high-quality 
organisations including Schneider 
Electric, Siemens Automation, ABB, The 
Knox School, Knox Police Complex and 
NEC to name a few.

Black Box solutions span five main 
technology categories:

• KVM switching & extension

• AV, multimedia & digital signage

• Wireless presentation & collaboration

• Industrial/office networking

• Cables & infrastructure

www.blackbox.com/en-au

Black Box staff outside their 
Jellico Drive, Scoresby office.
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Knox City Council Economic Development

• provides a first point of contact for businesses

• provides information and advice

• promotes the City’s features to attract new investment

• helps businesses become internationally competitive

• promotes www.knoxbiz.com.au

• works with business, government and regional 
organisations

• assists with site selection

• facilitates training for businesses

Contact

Knox Civic Centre
511 Burwood Hwy
Wantirna South 3152

Ph  9298 8000
Fax  9800 3096

www.knoxbiz.com.au

www.knox.vic.gov.au

knoxbiz@knox.vic.gov.au

Publication

Knox Business Life is published two times a year. Suggestions 
and contributions are welcome and should be forwarded to  
Knox Council’s Economic Development unit.

Knox Business Life is published by the Knox Council Economic 
Development unit. 

Concept design by PARISOTTO DESIGN. 
www.parisottodesign.com.au

Printed by BROUGHAM PRESS. 
www.broughampress.com.au

Produced by  
WMC PUBLIC RELATIONS. 
www.wmcpr.com.au

Knox City Council denies any liability for any loss, damage or injury resulting from any person relying on information obtained by or through this newsletter. 
Some information that may appear in this newsletter is provided by a third party; such information is made available in good faith as a community service. 
Authorised and printed by Knox City Council, 511 Burwood Highway, Wantirna South VIC 3152.
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Award for 20-year-
old practice
2017 is a significant year for Hayes Girling Financial, 
a public practice accounting and financial planning 
firm, which is celebrating its 20th anniversary this 
year and last month it won the 2017 Excellence in 
Client Engagement Award at the national Count 
Financial Awards held in Sydney.

It is the third consecutive year that Hayes Girling has won a 
category at the Count awards: in 2015 it was awarded the Firm 
of the Year beating 400 other firms across Australia; and in 2016 
the company’s founder, Barry Hayes, won the Pinnacle Award for 
greatest contribution over a long period of time to the Count 
network and the community.

Mid-way through 2016, Andrew Surman joined Barry as a director 
of the business, which is located in Rowville and has 15 employees.

“We always try to go the extra mile to help local businesses and 
individuals with their needs,” said Andrew.

“This is reflected in the awards we have won. Plus, we’ve been a top 
three finalist over the past few years for Female Adviser of the Year, 
Young Adviser of the Year and Quality Advice award categories.

“As a small business in Rowville, we are very proud to win these 
awards and gain this continued recognition.”

www.hgfin.com.au

David Lane, CEO 
of Count Financial 
with Barry Hayes 
at the awards.

Bill Robinson and 
Merilyn Brend are 
proud to be celebrating 
35 years in business.

Youth Theatre is 35
For 35 years, MBCTA Youth Theatre has been 
working to encourage kids who are passionate 
about performing by making the most of their 
potential while building self-esteem, confidence 
and development of their talent. 

Originally established as Merilyn Brend Childrens Theatre Agency, 
it offers classes at beginner, intermediate and advanced levels from 
the age of eight to young adults.

“Our drama school gives students the chance to experiment and 
experience performance from a variety of material and stimuli,” 
MBCTA director Merilyn Brend said.

“As the school has its own intimate theatre, students can enjoy the 
magic of theatre and release their passion for performing. 

“Our philosophy is to encourage responsibility and respect 
in our students so that they can build confidence, develop 
experimentation, improvisation and performance skills individually 
and within the ensemble.”

Many students have been successful in the film and television industry.

The MBCTA Youth Theatre also operates a range of courses as well as the 
Youth Performing Theatre and offers VCE Drama as a private provider.

Merilyn and her husband Bill Robinson also run the Australian 
College of Dramatic Arts, delivering a nationally accredited VET in 
schools course, the Certificate III in Acting (Screen).

www.mbcta.com


